‘jINCPEN

BCMPA Annual Conference

Responsible Packaging for resource-
efficient sustainable supply chains

Jane Bickerstaffe
Director
INCPEN

21 January 2015

Incpen.org



INCPEN

| G'S ¢

I - WhICh | O SUSTAINA
a,n ISatI O n . DISTRIBUTIDN
earch org _ il =
5 r(:/vs together an infl uheO nt )
les w | TeeEEEE R e e e |
group of companies | e

| ama—nvnennnnnmb:uncemma |

| cw:a-xucn.nhcnmmm nﬂnmlcl'mg:’nrmnmfmeny it B2 oF,
MeSoumey mau!ﬂ:ylsl n:l:'tecn taluxmnl’meﬂwamwﬂe..umngrbw |
T g LT -

: re i |
share a vision of the futu e

where all productlon,umption 3
distribution and cons

contribute to a t_rutly
sustainable society.

Eacﬂynngr.l:m:u:uam SENVICES tha: 125 ronmey LS g e el u-vmn"nznalanu
Ssocia mpacy Cameanes TvChome Fackagng 2N progysy DSty chapy Tz haig M tiese
Ewpecimnn,

Pactaging hag e - 119 tomptegy O I gy 20 gy oF the, PO, e SUDDYY riagy
anabmiumm Nmagy bacyze g oy Do e Anctiony, TEQUNE of s Packagin *n ATVantage o
BEnztiating m:uvuuuu-cbmhlh:hnmx 2 perenyy B ng Lt WS st g mseds o
ey,

gy, xwldmnmvmw:nmh&;wtm MrEing B vigigy, Eeuﬂcmnmemoﬂ;
BN Ay PVRsTnent | nm-lw?mwlwwulr‘eruczuofumn

ouR Vision
IHCEER g A raceargy It Aty whilgh Arawg 1onnthuv T rouy oraompamus Wiy
Ghars 5 Vition oy thg Faturs whiars a :-rnuunﬂnn, distrbudigy and gy,
truaty Susiainany otk

ampicn Sentrbute by 5

incpen.org




The Industry Council for research 4
on Packaging & the Environment({idkaaal

Major international companies from every stage of the supply chain
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http://www.diageo.com/pageengine.asp?site_id=0&section_id=0&status_id=3000&page_id=1015
http://www.pg.com/
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« Why sustainability matters

* The product and packaging lifecycle

« Designing more resource-efficient supply systems

Telling customers and regulators what is good for the
environment
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Sustainable Development ,
1987 UN report ‘Our Common Future’ €9 INCPEN

“sustainable development requires meeting the
basic needs of all and extending to all the
opportunity to fulfill their aspirations for a

better life”

Alleviating poverty through improving the economy and
quality of life of less well-off people which will enable them
to care for the environment

http://www.un-documents.net/our-common-future.pdf
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* Growing awareness globally from

consumers
your customers
Investors
regulators

your employees

- Companies need to meet expectations that their products
and services will fulfil needs at lowest environmental and
social impact

- Making more efficient use of resources (materials, energy,
water) makes business sense
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It could be
* made from renewable or non-renewable resources
* recyclable
 biodegradable or inert
 reusable or non-reusable
« made from recycled or virgin material
* single material or multi-layer

* lightweight or heavy
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Which is the greenest - measured by 4§
weight? €Y INCPEN

Source: Arno Melchior, Reckitt
Benckiser plc, UK
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Which Is the greenest - measured by &
recyclability? ) INCPEN

tub 52g (recyclable) 18g (not recycled)

Benckiser plc, UK
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Which is the greenest - measured by 4@
residual waste generated? €9 INCPEN

26( 189
(lid 229, label 49)

Source: Arno Melchior, Reckitt
Benckiser plc, UK
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Line speed

5 times more energy to fill flexible pack
Arno Melchior, Reckitt Benckiser plc,

v
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So ... which is greenest? (iINCPEN

No packaging has a monopoly of environmental virtues

Provided it is fit for purpose and prevents more waste
than it generates all packaging makes a positive
contribution to sustainability
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Be realistic about recycling é P

Best case scenario:

* 95% of households have collection facilities

* 90% of those households participate and contribute
90% of recyclables

* 90% material is left after removal of contamination

« maximum amount of material that can be recycled is 69%
(90% of 90% of 90% of 95%)
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Environment:

e Save more
resources than used

il

Packaging

Social: Economy:
* Meet consumers « Save costs in

expectations in all distribution and
aspects of merchandising

« Product protection of goods

« Safety
* Handling
* Information
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— Waste policy, including the Packaging Directive, is under
Waste Framework Directive alongside other waste
directives

— December 2014 - new Commission withdrew the previous
Commission’s Circular Economy Waste Review Package

* (to be replaced in 2015 with something that better fits their
priorities)

— Opportunity now for business to explain the role that

packaging plays in providing the public with food and other
goods
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The product & packaging
lifecycle

Material & Packaging Manufacturers
Suppliers :

||L
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Packaging protects far more )
resources than it uses LIS

Total Food

@

Energy for one person’s weekly consumption of food
¥ = MJ / person / week
L®
<> ) == [@ Og:
= pel [ :
Food supply OO0 » '
170MJ/wk “ »

17.0%

5o 14.0%
6 '5 Yo 3.5% 3.5% o 1.5% Home storage et
Ermary Transport Transport 3.0% 58MJ/wk .
packaging g - Travel to 46MJ/wk
i, packaging from factory Retailing shops
o 12MJ/wk 12MJ/wk

10MJ/wk

S5MJ/wk
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Packaging prevents far more .
¢) INCPEN

waste than It generates
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PACKAGING: IT'S COME A LONG WAY

@ My journey ==p to the supermarket has involved 3¢ temperatures
from -15°c up to 26°c, ¥ 12 conveyor belts, £. 300 potholes,
N 46 dodgy country roads, aa 256 speedbumps, ¢ 75 roundabouts

and one very swift ! handbrake turn to avoid 9. a kamikazee badger.
But I'm still in one piece. @ It Packaging: It's come a long way.
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INCPEN Guide to .
Packaging and the Internet €Y INCPEN

Packag;
ging an
the Internar ©

A guide to pg
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el delivery Systen::r
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CHECKING OUT
FOOD WASTE

THE MAIN FOOD PRODUCT TYPES THAT ARE
DUMPED OR REDUCED-TO-CLEAR

BETWEEN DEPOT AND |
RETAIL CHECKOUT N

‘iINCPEN
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Vacuum skin pack
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Pigment replaces label
Calorie-portion

(?ﬁ &Y
k 107 calories

o
e e —

Dip & squeeze — Single-use portions for
reduced packaging developing markets





http://www.goodbadspudly.com/
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Thank you

élNCPEN

|bickerstaffe@incpen.org

44 118 9255992
Incpen.org
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