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http://www.diageo.com/pageengine.asp?site_id=0&section_id=0&status_id=3000&page_id=1015
http://www.pg.com/

L incpen
¢ challenge and shape public policy on packaging, ensuring it

IS science-based, fact-led and makes a positive contribution
to sustainability

¢ provide research that demonstrates the social contribution of
packaging

¢ Inform members about the strategic and commercial
Implications of actual and proposed measures

¢ enable companies to demonstrate their engagement and
commitment to sustainability

¢ Inform the public about the role of packaging via opinion
formers, the media and the education system
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* The European Packaging & Packaging Waste
Directive — 94/62/EC

— Single market legal base to prevent Member States
discriminating between packaging types on claimed
environmental grounds eg German canned beer to
Denmark

— Secondary objective to improve environmental impact
of packaging but narrow interpretation of
‘environmental impact’ as ‘waste’
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2004
Packaging & Packaging Waste
Directive

 There are now more measures in place that discriminate
between different types of packaging for no
environmental reason

« Environment Ministers have realised that 10 years of
Increasing recycling has had no impact on the anti-social
behaviour of littering

« Over 50% of used packaging recycled but quality going
down ...
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Kerbside Collection

This Is what we ask for



Kerbside Collection

hIS IS what we get
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 Best case scenario:

 950% of households have collection facilities

* 90% of those households participate and contribute
90% of recyclables

* 90% material is left after removal of contamination

« maximum amount of material that can be recycled is 69%
(90% of 90% of 90% of 95%)

« Optimise recycling, increase quality and quantity
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« QOver 96% of glass jars have to be recycled to generate
less residual waste than pouches

« Pouches can't be filled as fast as jars so filling energy is higher
All materials have pros and cons — none has a monopoly of
environmental virtues

Incpen.org



December 2014 the new Commission withdrew the previous
Commission’s Circular Economy Waste Review Package and
will replace it in 2015 with something that better fits their
priorities

Opportunity for business to explain:
* why it needs to use packaging

 that some packaging’s environmental impact can be
reduced by recycling, other types by energy recovery

* that business will support anti-litter initiatives alongside
all other sectors in society
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Packaging protects far more
resources than it uses

Total Food
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Packaging prevents far more
waste than it generates

" PAC KAG l N G unsalZZtI:I:r.‘l g;;:ag? ‘tjhf:::s;l:urces
| M A K E S F o o D used toaf':c;dztci it;;m;:ted.
“ LAS T Lo N G E R thep::verolfpacfkaglng.com

incpen.org




Life of Packaging

* In the supply chain: Protecting goods from production to
consumption to minimise damage and spoilage
FUNCTION OF EACH PIECE OF PACKAGING

— Extending product life time
— Barrier properties

— Strength
— Carrying information, branding

« After use: Potential source of secondary raw materials or

energy

WEIGHT OF MATERIAL AVAILABLE

— Tonnage, location of waste
— Level of contamination

Incpen.org



1I4_ITTER: A NEW APPROACH
HUBBUB AND INCPEN

FIND THE TUNE
1

We are creating a new way to fight litter

in two communities, in Westminster
and Scotland, testing the impact of the
latest thinking on behaviour change
and awareness raising.

CREATE A NOISE
4

We aim to ensure that the two
community campaigns generate wider
impact. We will do this through media
campaigns (national press and social
media), engaging with policy makers
and creating a 5 point litter manifesto
calling on organisations to act.

THE CHOIR
2

We will bring together key
representatives within each community
to get their ideas and support. We will
create a compelling campaign using
ideas from the best international
initiatives and concepts developed by
leading design students in London.

CREATE A NOISE
3

We will create a ‘Delivery Kit’, sharing
results, lessons and experiences from
the pilot that will be freely available to

interested organisations and will enable

replication of the scalable model.




fl’ESTING INITIATIVES ||||||||

* GAMIFICATION: Neighbourhood competitions
and prizes promoting positive behaviours eg.
Basketball bins

 VISUALISATION: Visual demonstrations
highlight the scale of the issue.

« FUN THEORY: Fun and playful approaches
addressing serious issues eg. the world’s deepest

bin. (www.youtube.com/watch?v=tcrhp-IWK2w)

« SOCIAL NORMS: Making desired behaviours

seem ‘normal’, e.g. though social media.

« EDUCATION: Working with schools to engage

and inform eg. Litter Angels (www.litterangels.org) ”””” .
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DON'T MESS WITH TEXAS:

Creating a sense of community and civic pride
is crucial for successful long-term anti-litter
campaigns.

Targeted at young male adults who are the
highest likely group to litter.

The Litter Cube - people are rewarded for
catching 15 pieces of litter from within the cube
during an allotted time.
www.youtube.com/watch?v=s9FAmMuzjG5M



http://www.youtube.com/watch?v=s9FAmuzjG5M
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* Business needs the freedom to innovate and
wisest possible range of materials and pack

types
* No need to legislate for supply chain
Improvements — cost driven

* Recycling and recovery systems in place across
Europe — why have any more legislation?

e Support anti-litter initiatives
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Thank you

élNCPEN

|bickerstaffe@incpen.org

44 118 9255992
Incpen.org
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